
Zheng Gong February 2026

Contact
Information

Chinese University of Hong Kong, Shenzhen
2001 Longxiang Boulevard
Shenzhen, 518712, China

% (+1) 518-712-9393
) gongzheng@cuhk.edu.cn

zhenggongtoronto.weebly.com

Assistant Professor of Marketing, CUHK Shenzhen 2022-Positions

Ph.D. in Management (Economics Area), University of Toronto 2022Education
Advisors: Heski Bar-Isaac and Matthew Mitchell
M.Sc. in Economics and Finance (with Distinction), CEMFI 2016
B.Sc. in Astronomy and B.A. in Economics, Peking University 2014

Quantitative Marketing, Social Media Influencer, Economics of Digitization, Industrial Orga-Rsearch
Interests nization, Applied Microeconomic Theory

(† for (co-)first author. Alphabetical if not specified.)Publications
Gong, Zheng and Jin Huang. “Limited Time Offer and Consumer Search,” Management
Science (2025)

Gong, Zheng†, Jin Huang†, and Yuxin Chen. “What the Past Tells about the Future:
Historical Price in the Durable Good Market.” Management Science (2022)

Huang, Jin† and Zheng Gong. “A Model of Two Learning Processes,” minor revision,Working
Papers Management Science

Chen, Yuxin, Zheng Gong, and Jin Huang. “The Strategic Failure of Sustainability Tar-
gets,” major revision, Marketing Science

Gong, Zheng. “Growing Influence.”
Sheth Foundation ISMS Doctoral Dissertation Award
Young Economists’ Essay Award, European Association for Research in Industrial Economics
Gregory Chow Best Paper Award, Chinese Economist Society
Best Paper Award, 4th Doctoral Workshop on the Economics of Digitization (TSE)

Gong, Zheng and Xi Li. “Should Platforms Disclose Historical Prices?” under review

Gong, Zheng and Xi Li. “Transparency of Personalized Prices.” under review

Gong, Zheng, Ignatius Horstmann, and Frank Mathewson. “The Use of Most Favored
Nations Clause in Exclusive Supply Contracts.”

Li, Guangrui†, Zheng Gong, and Xiaoquan (Michael) Zhang. ‘The Impact of Algorithmic
Recommendation on Time Preference: Evidence from Laboratory and Field Experiments.”
under review

Gong, Zheng, Guangrui Li, and Zhepeng Li. “The Supply-Side Consequences of Popularity
Signals: Evidence from Blogging Platform” under review

Gong, Zheng and Qianjun Lyu. “Optimal Experimentation Design with Secret Repetitions.”Inactive
Manuscripts

https://www.cuhk.edu.cn/en
mailto:gongzheng@cuhk.edu.cn
http://zhenggongtoronto.weebly.com/
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Gong, Zheng. “Traffic Air Pollution: Regulation and Impact in Barcelona.”
Featured in “Nada Es Gratis” (2016)

(∗ for conference presentation by coauthors. Seminars are in the Marketing departments ifPresentations
not specified.)
2026 (incl. arranged): Greater Bay Area Economics Conference, POMS Annual Conference,
Marketing Science Conference, POMS-HK Conference∗
2025 (incl. arranged): CES Annual Conference, Workshop on Consumer Search and Switch-
ing Cost (discussant), Marketing Science Conference∗, Tianjin, Fudan (Econ), Toronto, Ts-
inghua
2024: IIOC, Marketing Science Conference, APIOC, EARIE∗, Jornadas de Economía Industrial∗,
SCECR∗, JUSWIS∗, CES Conference∗, WISE∗, Peking, RUC (Econ), Toronto (IO Brown-
bag), Xiamen, Shandong (Econ), Hong Kong Quant Marketing Seminar Series
2023: Lujiang Marketing Scholar Conference, Nanjing (Econ), UIBE (Econ), CUHK-Shenzhen
2022: Yale SOM Junior Conference, IIOC, EARIE, Workshop on Consumer Search and
Switching Cost, Transatlantic Doctoral Conference, CES Annual Conference, Marketing Sci-
ence Conference, TD-MDAL Research Roundtable, CoDE@MIT∗, CORS/INFORMS∗, IN-
FORMS Annual Meeting∗, Yale, HEC Montreal (Econ), Toronto (EAP)
2021: Econometric Society European Winter Meeting, IIOC (rising star session), EARIE,
Doctoral Workshop on the Economics of Digitization, Transatlantic Doctoral Conference,
Marketing Science Conference, Asian Meeting of the Econometric Society, Rotman China
Research Workshop, Toronto (Marketing), Toronto (EAP), USTC, HKUST, Nanyang Tech,
Minnesota, CUHK-Shenzhen, Tsinghua, Peking, RUC, UPF (Econ), EBAPE
2020: Marketing Science Conference, Econometric Society World Congress, Toronto (EAP)
2019: Behavioral IO and Marketing Symposium∗, Marketing Science Conference∗, EARIE,
Toronto (EAP), Toronto (Econ)
2018: Econometric Society European Winter Meeting∗, Toronto (Econ), Toronto (Marketing)
2017: ITEA Annual Conference

MKT3060 Quantitative Methods for Marketing in the AI Age 2025-Teaching
MKT4040 Strategic Marketing 2022-
MKT6027 Marketing Engineering 2022-2025

Member, Marketing PhD Committee, CUHK Shenzhen 2025-Service
Member, Marketing Faculty Search Committee, CUHK Shenzhen 2022-
Coordinator, Marketing Seminar Series, CUHK Shenzhen 2022-2025
Member, Young Scholars Committee, Asian-Pacific Marketing Academy 2025-
Coordinator, Applied Theory Reading Group, UofT 2017-2021
Ad-hoc Reviewer: Economic Journal, Rand Journal of Economics, Management Science, In-
formation System Research, Journal of Industrial Economics, Production and Operations
Management, Journal of Marketing Science (Chinese), Journal of Systems & Management
(Chinese), Research Grant Council of Hong Kong

Grants:Grants and
Honors Major Contributor, NSFC Key Program (PI: Jianmin Jia, ¥1.65M) 2023

Major Contributor, NSFC General Program (PI: Xin Zhao, ¥400k) 2023
PI, Pengcheng Peacock Plan Grant (¥720k) 2022-2025
PI, University Development Funding (¥300k), CUHK Shenzhen 2022-2025

https://zhenggongtoronto.weebly.com/atrg.html
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PI, BEAR / BI-Org Research Grant ($5,000), UofT 2021
PI, TD-MDAL Research Grant ($5,000), UofT 2021
PI, China Research Initiative Grant ($2,500), UofT 2020
Honors:
Hartle Award for Outstanding Graduate Scholarship, UofT 2022
Gregory Chow Best Paper Award, Chinese Economist Society 2022
Sheth Foundation ISMS Doctoral Dissertation Award 2021
Young Economists’ Essay Award, EARIE 2021
Best Paper Award, Doctoral Workshop on the Economics of Digitization 2021
Gold Medal at 12th International Astronomy Olympiad 2007

Language: Mandarin Chinese (native), English (fluent), Spanish (beginner)Personal
Computer skills: Python, Matlab, Stata, R, C++, LATEX
Coach of Chinese debate team, University of Toronto
Chinese national second-level athlete, amateur 5 dan in Go

https://en.wikipedia.org/wiki/Go_(game)

